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Abstract:   The importance of social enterprise evaluation is growing in our global 
society. It must demonstrate quality, efficiency, purpose and transparency for the various 
stakeholders, including commissioners, grant agreements, supervisory agencies and 
the community. The article introduces the measurement of social value, which is a 
category of evaluation.
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1 Introduction: terminology and basic concept
The concepts of social enterprise and social economy have emerged and gained 
popularity globally over the past two decades. Social enterprise can be defined as a 
“subject of social entrepreneurship”. The social enterprise pursues a goal of public 
benefit, which is formulated in its founding documents. It is established and developed 
on the basis of the so-called “triple bottom line” (economic, social and environmental) 
concept. It represents a new stream in the social economy or some authors identify 
social economy with social enterprises. At present, there is a certain effort for a broader 
conceptualization rather than for an all-encompassing definition [10, P. 48-49; 11].
Social entrepreneurship is the process by which social entrepreneurs create social 
enterprises. It uses socially innovative strategies and works across sectors to create social 
value. Social entrepreneurship is a process that identifies a specific social problem and 
proposes its specific solution, supports social cohesion, local development, solidarity 
behavior, social inclusion, growth of social capital, especially at the local level with 
maximum respect for sustainable development. It pursues a triple benefit and evaluates 
its social impact/social value creation [9; 16]. Social value represents intangible and 
non-financial value.
Evaluation can generally be defined as a specific form of research developed to 
assess the value of a service or measure [1]. The aim of most evaluations is to provide 
feedback useful to a variety of “audiences” including sponsors, donors, client groups, 
administrators, employees, etc. And this feedback is perceived as “useful” if it helps in 
current or future decisions. The main goal of evaluation should be to influence decision-
making or formulate procedures/measures through the feedback provided [20; 24].
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2 Measuring and evaluating social value - why?
Measuring social value or social impact belongs to a wide area of evaluation 
research, using research methods and techniques. Measuring social value is understood 
as one of the forms of measuring performance, as a formal process aimed at obtaining 
and providing descriptive information about the characteristics of the organization 
[5, P. 24; 13]. Measuring intangible value is more difficult than measuring performance 
based on purely financial results. 
In our global society there is an increasing importance attached to measuring social 
value and social impact organizations in the public, private and third sector create. In 
particular public and third sector organisations as a result of ongoing austerity measures 
face persistent uncertainties in regard to revenues which impact upon services and need 
to prove quality, efficiency, purpose and transparency for varied stakeholders including 
commissioners, funders grant stipulations, oversight agencies, and community. There are 
many approaches to measuring social value, but none have been widely accepted and this 
space is characterized by methodological pluralism. [1; 2; 12; 14; 9; 16; 17; 18; 21].
3 Measuring social value for social enterprises
In the last two decades, due to the rise of social entrepreneurship (and social 
innovation), there has been a growing interest in methodologically different approaches 
to evaluation [22]. All organizations, but social enterprises in particular, face the 
challenge of assessing performance/effectiveness beyond existing financial indicators 
[15; 23]. Performance measurement can be seen as an activity that enables social 
enterprises to cope effectively with competitive demands from multiple stakeholder 
groups [5; 4].
The increased volume of financial resources towards social enterprises requires 
reliable forms of measurement (evaluation) to ensure effective financing [8, P. 4], which 
will include the triple benefit (economic, social and environmental) of the enterprise. 
Social enterprises measure their effectiveness (success) in terms of results and impact/
social value [6].
Social enterprises may differ in several respects, but they all share a common feature, 
namely the pursuit of a social mission. The ability to demonstrate the achievement of 
goals and success has become a basic need for social enterprises. Social enterprises 
require a more comprehensive measurement evaluation process due to several 
stakeholders and categories [3].
Social enterprises often use the theory of change which offers a way to achieve results 
by identifying the assumptions, pathways, and interventions necessary for success [17, 
P. 94-95]. The most discussed and applied methods for evaluation are today the Social 
Return on Investment (SROI), Social Accounting and Audit (SAA), Outcome Star 
(OS), and Randomized Control Studies/Testing (RCT) [e.g. 5, P. 26; 8; 9; 17, P. 55 ].
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In summary, the central issue for social enterprises is how to balance the conflicting 
demands that result from achieving social value and economic performance [19; 26; 
25]. Despite significant shifts in the measurement of social enterprises, many challenges 
remain,  especially in terms of standardization and comparability [17; 22].
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